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MESSAGES
FROM OUR CHAIRMEN

construction company that was to become Liberty Life. The
outcome was that I joined Rapp & Maister and was immediately
involved in leasing the brand-new Sandton City.
Within a year Peter Gerard also joined Rapp & Maister, from
Metboard and Dunlop Heywood, and our working relationship, I
am delighted to say, prevails to this day.

PATRICK FLANAGAN:
REFLECTION AND THE CRYSTAL BALL
YEARS ON
It is coincidental that this review of the Flanagan & Gerard Group
of Companies takes place in my 71st year and on the occasion of
my retirement as Executive Co-Chairman of the Group. It is a
time to reflect on what the past 45 years have produced and to
take a view into the future of the shopping centre development
and investment industry.

Significantly we progressed from being employees at Rapp &
Maister to shareholders in the RMS Syfrets real estate services
company, later to become a part of Colliers International. Then,
we became major shareholders in the Flanagan & Gerard Group
as it is today. Ours is a working relationship which, I believe,
underpins the integrity and professionalism of the group today.
Thank you, Peter, for all you have contributed and continue
to contribute. I look forward to our ongoing interaction and
friendship.

There is no doubt that fate and luck play their part in the paths
that our lives follow and the destinations that are reached.
Having entered the property industry in 1972 as an office broker
with the then LK Jacobs and Company, little did I then know of
the path that lay ahead.

The business model applied in Flanagan & Gerard, where the
group seeks to develop and invest in dominant regional and
niche shopping centres, is different from that used in the RMS
Syfrets and Colliers days. As a professional services company,
developments were undertaken for third-party investors
on a fee-earning basis - mainly pension funds and insurance
companies, who were the major property investors at the time.
The listed property sector as we know it today did not exist.
When property companies eventually sought a listing on the
JSE, it was in the form of Property Unit Trusts and Property
Loan Stocks, the precursors to the REITs that are the preferred
investment vehicles today.

A fateful fire in a building under management saw me being
invited for a meeting with the late David Rapp, one of the
founders of Rapp & Maister, the family development and

Under the RMS brand, several property entities were listed,
among them were:
• RMS Property Holdings (Pty) Limited,
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• Millennium Property Holdings (Pty) Limited,
• Growthpoint Properties Limited and
• Sycom Property Trust, of which control changed several times,
but it ultimately became part of Acucap and merged into
Growthpoint.
Several significant centres were developed, including, among
others: Lonehill Shopping Centre for the Buchner Group;
Somerset Mall for AECI Pension Fund; Northgate Phase 1 for
Sasol Pension Fund; Southgate for a consortium including Sasol
Pension Fund; Riverside Mall for Old Mutual; N1 City for Syfin;
Wonderpark Phase 1 which is now owned by Emira Property
Fund and Quagga Sentrum for Basil Read Property Division.

In 2000, the F&G Group was formed
Then in 2000, the Flanagan & Gerard Group was formed by Peter
and I. The current business model was adopted and several
centres were developed, almost invariably with significant
investment partners.
Among these are: Paarl Mall in joint venture with Grapnel &
Sycom which is now part of Growthpoint; New Redruth Centre
for Resilient Group; the extension of Lakeside Mall in joint venture
with the Natal Municipal Pension Fund and Growthpoint; Vaal
Mall in joint venture with Sycom and a BEE consortium which is
now co-owned by Growthpoint; Morningside Shopping Centre
in joint venture with Grapnel Property Group; Mall of the North
in joint venture with Moolman Group and Resilient Properties;
Highveld Mall in joint venture with a BEE consortium and
Resilient Properties; Middelburg Mall in joint venture with the
Moolman Group; Ballito Junction in joint venture with Menlyn
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The real opportunity came about for the
Flanagan & Gerard Group, when interest
rates dropped and developments could
be undertaken where the yield on the
capital invested exceeded the cost of
capital, seeing positive cash flows being
created.

those developers who do perform. Banks tightened their lending
criteria. For example they significantly required board-approved
signed leases from anchor tenants and a greater level of boardapproved lettings before allowing funds to flow.

Until then, in the late 90s, the cost of
capital had made it extremely difficult for
developer investors to retain ownership
of their developments. The role of banks
was significant and, with an increase in
liquidity, the banks became significant
suppliers of debt to the development
and investment industry. Retailers were
growing apace and had an unending
appetite for more stores and the urban
areas were still underprovided in terms
of shopping space. It was like one long
honeymoon. Nothing could go wrong –
until it did!

More recently, we have seen a phenomenon of “Bigger is Better”!
I do not hold this view.

The positive elements saw a recklessness
manifesting itself in the market. There
were two significant macro events: the advent of the syndication
schemes which led to poor developments such as Zambezi
Crossing, The Villa, and others; and a number of ill-conceived
small regional centres, where, amongst other things, shopping
centres suffered from being in the wrong locations, not having
critical mass, and having significant vacancies on opening.

The Flanagan & Gerard team at Patrick Flanagan’s surprise 70th birthday lunch.

Maine Investment Holdings; Springs Mall in joint venture with
Blue Crane Eco Mall, Giuricich and Vukile Property Fund; Thavhani
Mall in joint venture with Thavhani Property Investments and
Vukile Property Fund; and Makro Vanderbijlpark with the
Moolman Group.
Additionally, Nicolway Bryanston was developed on behalf of
the Rodrigues Group and the redevelopment of Maluti Crescent
for Vukile Property Fund has recently started. Three further
developments were undertaken, which have subsequently been
sold. They are Bedworth Park Hypermarket in joint venture with
the Moolman Group, Heidelberg Mall and Eyethu Orange Farm
Mall.
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Developers, in addition, did not perform to contractual dates,
often opening late, underlet, and delivering substandard centres
in terms of quality of construction and finishes. These dynamics
led to the advent of so-called parachute clauses in leases. These
were necessary to protect tenants against unscrupulous and
underperforming developers but had a significant impact on

Is bigger better?

Shopping centres can only perform according to the share of
the market that each will capture. In addition, the proliferation
of centres mitigates against size, as the centres themselves
cannibalise one another and national tenants cannibalise their
trade in competing centres.
Simply put, the cake is of a size and each centre that is
developed for that cake ends with a smaller slice. I am of the
view that this sizing issue manifests itself in existing centres that
are expanded to more than 100 000m2 and new-build centres of
over 100 000m2. What is the optimum size for a super-regional
shopping centre? In my view it is a maximum of 100 000m2 of
gross lettable area in the South African context.
The relatively new REIT legislation has, I believe, generated
certain difficulties for the real estate investment industry. Share
prices are very simply a function of the value of the net income
streams that can be generated from lease income. The listed
environment is demanding, with these companies expected to
show annual growth year-on-year. This is particularly difficult as
REITs have to distribute the lion’s share of net revenue to their
shareholders. Leases are definitive, three to five years.

So where to from here? Quo vadis?
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Cash flows can easily be projected and generally, these listed
vehicles can only really grow to the extent that rental escalates
annually, which is a South African phenomenon.
South Africa, by its historic nature, has a unique palette of
macro considerations. Among these are the nature of our
democracy, the risk to the democracy, the precarious nature
of the fiscus, and the inflation outlook.
In reality, the post-Zuma era has rays of positive light. In
many respects it is an ideal climate for entrepreneurs, for
our development sector is surely entrepreneurial by nature.
But what it needs is confidence; confidence that services
will be deliverable and that the supply will be constant, and
confidence that decision making is both transparent and
timeous. Project delays can become crippling if basic water,
road, sewer, and power infrastructure is not in place or cannot
be delivered economically and timeously.
All the above, however, need disciplined developers and
investors; developers and investors who aren’t willing to
compromise on the basic fundamentals - the site location
fundamentals and the design fundamentals! Any compromise
will ultimately result in development failure.

Retailers have a key role to play
Urban spaces are very well supplied with retail outlets,
shopping malls and others. While urbanisation is likely to lead
to new opportunities, lack of service delivery will slow the
positive economic effect of such urbanisation and new retail
opportunities will be delayed.
Retailers need to be responsible in their rollout of new
stores, both within a brand and in group-controlled brands.
Net new market share and contribution to bottom line will

CONTENT

be fundamental in new store decision making, as will the
propensity of a given market for online purchasing. Retailers
will also need to focus on their own backyards and ensure they
are operating efficiently before setting foot into the global
market with its currency, legal, and market characteristics.
Within the fast-food and department store environments,
these lessons are being learnt at a substantial cost. The future
success of some of the offshore brands and their ability to
adapt to and understand local market dynamics will be key to
their survival.
Banks and financial institutions have a role to play. I encourage
them to lend responsibly and lend within tried and accepted
criteria, back developers with track records, meet with retailers
to get their perspectives, and not conflict with their client base.
The listed sector is likely to undergo further substantial change.
I would offer that some listed property investment companies
or REITs do not need to be listed. It is often more practical
being able to operate out of the public domain. It is nimbler
and less costly. I am also most concerned about the apparent
lack of property skills among those who head or are in senior
management within listed companies and REITs. Its underlying
assets are key to how a REIT performs. Clearly boosting income
and bottom line profit from non-core activities is a “no-no” and
will be carefully scrutinised in future.
B-BBEE still needs a lot of work. Ownership of assets by all is the
constitutional right of each and every South African. Investment
in retail assets does however need resources and these resources
need to be harnessed to ensure the flow of financial benefit from
these investments back to communities in which developments
take place. This must and will happen increasingly. It strikes
me that there is an entrepreneurial opportunity for a fund, or
funds, of community investments. These funds could generate
a capital base and act as an investor in several centres with the
community benefiting from being a shareholder in a fund and
receiving dividends. This spreads risk and broadens the capital
base.

Skills are in short supply. While there are initiatives among some
institutions to offer property courses, it will be more and more
incumbent on employers to implement on-job training to equip
staff with the skills necessary for the industry to perform to its
potential.
Property management and specifically shopping centre
management is and will remain the achilles heel of the industry.
Managers need to be regarded as the “managing directors” of
a business and be responsible for the bottom line performance
of properties under their mandate. Investors need to invest in
equipping these people with skills and training.
The IT revolution and informatics will also have a major impact on
the way centres function and offer facilities to their customers.
They will also impact how retailers operate. I do not see online
retail as being the end of shopping centres as we broadly know
them. Certain categories will be impacted more than others
and those sectors will need to adapt. Centres will have to keep
reinventing themselves, not only aesthetically but in the offering
and the manner in which such offerings embrace technology and
the “new generation” shopper.
Changi Airport in Singapore has again been voted the world’s
best airport. Why? It is just such a nice place to be. It is spacious,
it is green, it works (no immigration queues), and it has many
attractions. Its retailers are still the world’s top brands selling
the same stuff, but they are presented in a pleasing and exciting
manner. Service levels are exceptional! When compared against
shopping centres where service levels are exceptionally poor,
there are clearly lessons to be learnt.
I thus see, in the South African context, an industry that has grown
beyond its capacity to perform at present. New developments
will be few and far between and will need to undergo strict
sustainability testing. Retailers must become better at sizing
their stores and selecting trading locations.
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The government will need to deliver a platform for growth – a
platform of political stability and true democracy, a platform for
service delivery from infrastructure to processing plan approvals
and the like.
As far as Flanagan & Gerard is concerned, it is blessed with a very
sound investment portfolio, outstanding people and a culture of
delivery, service, and integrity. I am sure it will continue to grow
from strength to strength. May the next generation grasp the
opportunity!
It has been a pleasure to have been an integral part of the
organisation for the past 18 years and I trust I shall continue to
add value through my non-executive directorship in the years to
come. Thanks to you all. You have enriched my life! I have learned
how valuable our people are, to their families and to the Group.
JPD Flanagan
Non Executive Co-Chairman

Heywood) should forge a business relationship and friendship
that has lasted nearly our entire careers.
Pat and I first met at Rapp & Maister, now Liberty Properties,
and went on to start our business together on 1 November 1979.
You will find many of our highlights in Patrick’s Co-Chairman’s
Statement. These milestones, achieved together over some 40
years, have been built on the shared love that Pat and I have
of developing new shopping centres. The sheer enjoyment we
both get from our work is one of the things that I appreciate
most about working with Pat.
Pat is retiring from executive responsibilities after a brilliant
career and nearly 40 years of us working side-by-side, so it will
be rather strange not to have him as part of the executive team.
Fortunately, Pat is generous with his knowledge and experience,
and the invaluable skills, expertise and professionalism he has
mentored in the next generation of the Flanagan & Gerard team
will remain the backbone of this business. We will also continue
to benefit from Pat’s guidance and wise counsel in his role as
non-executive director. Even so, I will miss having him around
and sharing the stories of ‘old’ Johannesburg - where we came
from.
I wish Pat a long and happy retirement and hope he has a great
time travelling, enjoying the bush, and spending time with his
family - all things that are truly precious to him.

PETER GERARD: A NOTE OF THANKS, AND A FOCUS ON
PERFORMING THROUGH PROPERTY CYCLES
It is incredible to think that, after starting out as competing office
property brokers leasing space in the Joburg CBD in the early
1970s, Patrick Flanagan (then at LK Jacobs) and I (then at Dunlop
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As I consider what future holds for Flanagan & Gerard, South
Africa finds itself amid a slowdown in the Ramaphosa effect
that swept the country after his election as ANC President in
December 2017. The reality is dawning that after a decade of
Jacob Zuma destroying the pillars of government, it is likely
to take several years to rebuild and even longer to reach the
economic growth rates needed to improve consumer spending
and power retail growth.

Business is showing a willingness to work with government
and assist with creating the correct environment for growth.
Even organised labour appears to be tempering their demands.
Should South Africa be able to achieve a decade-long growth
rate of 5% per annum, it will be able to make a big improvement
to unemployment, especially that of the country’s youth.
However, until we see GDP growth reach sufficient and
sustainable levels, retailers are likely to remain conservative,
even overly cautious in some instances, about opening new
stores.
In this context, opportunities for new retail development are
few and far between, with negative or negligible yield spreads.
Only increased economic growth can change these dynamics
and create an environment that is fertile for new development
at realistic yields again.
Fortunately, with our proven track record, we know what it takes
to perform through property cycles. In this market, our projects
focus on unlocking value from existing property assets with
locked-in potential. These redevelopments, upgrades, mixed-use
district expansions, and asset management interventions are all
exciting endeavours that leverage the expertise of the Flanagan
& Gerard team to create property performance.
PCM Gerard
Non Executive Co-Chairman
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A NOTE

FROM THE MANAGING DIRECTOR
despite the very tough trading environment. South Africa’s
constrained macroeconomic environment and an oversupply of
retail space in some areas, as well as certain types of shopping
centres in others, have had a significant impact on trading
nationally.
In this environment, and as always, we remain particularly
selective about the investment, development, and leasing
projects that we pursue.

THE PAST YEAR HAS BEEN EVENTFUL AND SUCCESSFUL
FOR FLANAGAN & GERARD WITH MANY HIGHLIGHTS
After three significant mall openings in 2017, we now invest in
a core portfolio of eight quality, prominent shopping centres
spanning nearly 500 000m2 of high-demand retail space across
four South African provinces.
About 60 million South Africans shop at our malls each year,
which shows the tremendous customer appeal and shopper base
of our core retail assets. To put that in context, its equivalent
to the number of people that make up South Africa’s entire
estimated population in 2018.
The commercial performance of our developments is also
reflected in our successful sale of Heidelberg Mall and Eyethu
Orange Farm Mall. We will use the proceeds for strategic
investment that enhances our portfolio of assets even further.
Our malls’ trading growth and other successes, which you will
find reported throughout this document, have been achieved
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Right now, we see the smartest investments and the best
results coming from unlocking value in existing assets with
upgrades, redevelopments, expansions, and by enhancing the
nodes immediately around shopping centres to help customers
meet more of their needs in one place. We are pleased to have
an exciting pipeline of upcoming projects and believe we can
continue to create real value in the market.
We are encouraged by the improved political climate in South
Africa and are confident that exciting prospects lie ahead.
As a dynamic family business, we are driven by a unique
entrepreneurial and innovative approach, with a deep
appreciation for the partnerships and relationships we have
nurtured over the years. These valued relationships include our
clients, co-investors, property professionals, service providers
and suppliers, and, importantly, the retailers and customers that
are at the heart of our malls.
We also have a genuine regard for the interests of our employees,
our environment, and the members of the communities in which
we operate. I am pleased to be able to report that we have made
positive impacts in all these areas.

We love what we do and we choose to work closely with
leading like-minded partners. Over the past year, we reinforced
and extended many of our long-standing relationships. We also
forged several new partnerships that promise to endure long
into the future. My gratitude goes to our partners for being such
a significant part of our business success.
As a key player in the highly competitive retail property
space, it is no surprise that our talented team is made up of
motivated, skilled, and driven individuals. Their accomplishments
– professionally, personally, and as a part of their communities
– are laid out on the pages that follow, and I would like to
thank each and every one for their dedication, hard work, and
tremendous contribution to Flanagan & Gerard’s performance.
I would also like to extend my special thanks to the Co-Chairmen
of the Flanagan & Gerard Group for their support and guidance
over the past year, and especially to Patrick Flanagan who retired
in June 2018. As co-founder of this business and long-standing
business partner of my father and family friend, I have known Pat
for almost my entire life. Pat and Pete have grown this business
from inception to being the leading and respected company it
is today. I am fortunate to have been raised and mentored by
doyens of the industry and to have learned from such incredibly
experienced and knowledgeable industry pioneers.
I have enjoyed a close working relationship with Pat, who
has always been extremely generous with his knowledge,
experience, insight and counsel, and I will always value our time
working together. I wish him well in his retirement.
PCN Gerard
Managing Director
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BUILDING PARTNERSHIPS
WITH THREE MAJOR RETAIL DEVELOPMENTS COMPLETED
IN 2017, AND MORE PROJECTS ON THE CARDS FOR 2018 AND
BEYOND, FLANAGAN & GERARD IS NOT ONLY PART OF CREATING
EXCELLENT NEW RETAIL REAL ESTATE ASSETS, BUT ALSO
BUILDING VALUED RELATIONSHIPS WITH GREAT PARTNERS

Partnerships are important to us. We work hard to understand our
partners’ business strategies and needs and believe this is the key to
building valuable relationships and successful joint ventures. We create
partnerships that are strongly aligned through mutual values and strategic
intent.
Vukile Property Fund is our partner for two of the newly completed
developments, Springs Mall and Thavhani Mall. We have also started the
redevelopment of Maluti Crescent in Phuthaditjhaba for Vukile. When it is
completed in April 2019, Maluti Crescent will be the area’s biggest modern
enclosed mall and dominate its strong trading node. Vukile is a leading
retail REIT and we are very proud to work with this respected business.
The opening of Thavhani Mall realised the dream of Limpopo businessman
Khosi Ramovha, of Thavhani Property Investments, and we are thrilled to
be part of making this dream a reality as a partner of the development,
together with Vukile. We’re also excited to continue to build on this vision
as we roll out the development of Thavhani City, which surrounds the mall.
For Springs Mall, in addition to Vukile, we enjoyed the privilege of working
with two family businesses. Springs Mall venture partners also include Blue
Crane Eco Mall, and Murinda Investments, which is part of the Giuricich
Bros Group. The mall’s vision was inspired by the Springs-based D’Arrigo
family, whose story is told on page 9.
Ballito Junction Regional Mall is owned and developed by our investment
consortium with Menlyn Maine Investment Holdings. This is our second
project working together, the exceptional new Ballito Junction extends
our relationship with this key property partner.
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The graphic excludes Makro Vaal which is owned by
Flanagan & Gerard and the Moolman Group
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LOCALS LOVE IT

SERVICING THE GREATER SPRINGS AREA

The lower level also features a comprehensive restaurant
offering. This includes Spur, John Dory’s, Cappuccinos,
Ocean Basket, Debonairs, Fishaways and Steers as well as
day to day convenience.

48 775m2

Springs Mall provides excellent accessibility off Jan Smuts
Road and is visible to all customers driving on the N17
highway, lending itself well to the regional shopper.
Springs Mall has three access points off Jan Smuts Road,
and a ring road around the mall for customer convenience.

GLA

89%

EMPLOYMENT
RATE OF
SPRINGS

72%

LOCAL
EMPLOYMENT
AT SPRINGS
MALL

1433

TOTAL
EMPLOYMENT
AT SPRINGS
MALL

Clicks, Incredible Connection, Pep, Ackermans, Pick n Pay
Clothing, Mr Price Home and PNA.

OPENED: 16 MARCH 2017 F&G SHAREHOLDING: 20%
REGION: SPRINGS, EKURHULENI, GAUTENG WEBSITE: WWW.SPRINGSMALL.CO.ZA

THE 48 775M² SPRINGS MALL OPENED ITS DOORS IN MARCH 2017
Springs Mall spans over two levels of retail, both of which benefit from direct on-grade parking.
With excellent access, location and visibility from the N17 highway, Springs Mall is ideally located
to serve as a dominant regional mall. Springs Mall is anchored by Checkers, Pick n Pay, Woolworths
and Edgars.
Springs Mall has an elegant simple design subscribing to its environment, with a strong emphasis on
natural light. Book-ended by large anchor tenants, this double-level fully enclosed shopping centre
can be accessed by four entrances. Both levels have on-grade open air parking.
Springs Mall services the shopping needs of all customers within the region bringing a comprehensive
and wide mix of retailers. This includes food, fashion, homeware, electronics, as well as a range of
services including postal, banking, hair & beauty and travel.
The upper level includes Woolworths, Edgars, Cape Union Mart, The Foschini Group, Truworths,
Mr Price, and Planet Fitness Just Gym. The lower level features Pick n Pay, Checkers, Dis-Chem,
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General Manager
Michael Simmelink

Springs Mall trade area encompasses three distinct
markets:
• The primary market being the residents of Springs,
Casseldale, Strubenvale, Pollak Park, New Era,
Edelweiss, Selection Park, Nuffield, Selcourt, Sharon
Park, Dunnottar, Brenthurst, Geduld, Petersfield, East
Geduld, Bakerton, Welgedacht, and Paul Krugersoord.
• The secondary market consists of Vischkuil (15km),
Nigel (16km), Devon (35km), Leandra (50km),
KwaThema, Tsakane and Duduza.
• Springs Mall serves as an interceptor to the metropolitan
area capturing trade on the N17 as far West as Ermelo
(140km).

BASA AWARD

Twenty years ago, a partnership between several South
African corporates and the current Department of Arts
and Culture (DAC) saw the founding of Business and Arts
South Africa (BASA).

	
  

CO-OWNERS OF
SPRINGS MALL

7

ANNUAL REVIEW 2018

Over the past two decades the association has grown to include
a wide spread of different stakeholders including 126 business
members, the creative sector, organisations within the Southern
African region, and a growing slate of project-specific partners.

Winners in this year’s BASA award categories provide inspiring LANGUAGES
and compelling insights into the role that the arts play in
connecting people and enabling transformation – and the English
22%
different ways that business can support this.

Flanagan & Gerard, in partnership with the Springs Mall
shareholders and MDS Architecture, appointed The Coloured
Cube who collaborated with local artists to create artwork for
Springs Mall.

“The Awards this year demonstrate great partnerships and the African
power of ongoing sustainability. Once again it highlights the 30%
absolute need to ensure that the arts remain integral to our
society – growing cultural capital and social engagement,” HOUSEHOLD INCOME
commented Michelle Constant, CEO of BASA.
Lower

MONTHLY TRADING DENSITIES

CONTENT

SPEND PER
HEAD

NUMBER
OF STORES

R31 834
3089m2
HEALTH
& BEAUTY

R23 919
FOOTWEAR

1 281m2

R24 571
1 051m2

876m2
FAST FOOD

ELECTRONICS

R31 471

170

RESTAURANTS

2 858m2

R20 608

R20 094

13 769m2
R24 374
ANCHORS

MONTHLY AVERAGE
FOOTCOUNT

7 811m2

R1 843
MONTHLY
AVERAGE

468 826

UNISEX
FASHION

R1 814

R1 563
FEB - 2018

MAR - 2018

R1 644

SELECTED CATEGORIES - GLA & ANNUAL TRADING DENSITIES

JAN - 2018

DEC - 2017

R2 034

R1 670
OCT - 2017

NOV - 2017

R1 655

Middle
53%

Upper
20%

R2 975

R173.03

SEPT - 2017

R1 529
AUG - 2017

R1 805

R1 676
JUNE - 2017

JULY - 2017

R1 726

Standing from left to right: John Williams (MDS Architecture), Peter
Gerard (Flanagan & Gerard), Pierre la Haye (MDS Architecture),
Trevor McGurk (The Coloured Cube), Nicky Giuricich, Antonietta
Giuricich (Giuricich Bros Construction), Elsje Bodenstein, Pat
Flanagan (Flanagan & Gerard) and Amoret D’Arrigo (Springs Mall).
Front Row: Mariapaola McGurk (The Coloured Cube) and Jason
Nel (Flanagan & Gerard), celebrating the BASA Award - First Time
Sponsor Award for the Springs Mall Artwork Project.

APRIL - 2017

R2 023

Fifty five art pieces are now displayed throughout Springs
Mall. This collection comprised pieces by local Springs artists,
who created art through a platform that was facilitated by The
Coloured Cube.

Afrikaans
44%

27%

MAY - 2017

It was through this collaboration that Flanagan & Gerard received
the First Time Sponsor BASA Award.

Other
4%

R22 116/m2

ANNUAL AVERAGE
TRADING DENSITY
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D’ARRIGO JOURNEY

18 YEARS OLD, IN A LAND UNKNOWN, THE START OF GREAT THINGS TO COME
MR D’ARRIGO SENIOR WITH FAMILY AND PATRICK FLANAGAN OFFICIALLY CUTTING
THE RIBBON AT THE SPRINGS MALL OPENING
From the trading store, they started Elco Butchery, which became a huge success and customers came from as
far as Johannesburg and Pretoria to purchase meat. Their largest order was a million kebabs to the USA!
Elco Steel Dealers started in 1976, when a truck full of steel lost its load. My Dad purchased the damaged steel,
which was still on the ground. Elco Steel Dealers has grown into the largest privately-owned steel company in
Gauteng and has just expanded into Mokopane and Hazyview.
All the siblings - Franco, Stefano, Giacomo, and Giovanni D’Arrigo with Carmela Lattanzi - have opened alternative
businesses with the guidance of our Dad and his good business skills.

FROM AN OLD SUITCASE TO THE BILLION RAND SPRINGS MALL
Written by daughter: Carmela Lattanzi

After WW2, many Sicilians were shipped off to countries they had never before
heard of for work and a better life; for my Dad it was South Africa to work in a mine.

Some of our interests and endeavours are Chinaka Game Lodge, D’Arrigo International Diamonds, Elco Palisades,
D’Arrigo Property & Letting, The Green Factory, and Rhino Conservation, to name a few.
My Dad always told us that its 10% capital but 90% guts and determination.

At only 18 years old, he started out as a blaster in shaft #5 at Grootvlei mine. My dad
still talks about how difficult the times were back then; having no food or adequate
shelter, and being all alone in a place he didn’t know… but he persevered and moved
forward inch by inch.

Our latest
achievement is
Springs Mall!

Later he met my Mom while hitch-hiking in Brakpan. She still laughs about what my
Dad said in broken English: “tomorrow me buy a car”. True to his word, he went out
and bought a used car. I think it was just to impress my Mom back then! This is where
their romance started, and this year they celebrate their 60th anniversary.
Together, they started a small trading store in Largo, in the veld, where they lived
in the back of their store in a zinc shack and bathed in a steel drum with cold water.

CONTENT

Standing from left to right, the D’Arrigo Siblings: Giovanni, Stefano,
Carmela, Giacomo, and Franco at the opening of Springs Mall.
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HIGHVELD MALL
KEEPS ON GROWING

Highveld Mall is directly linked to the Ridge Casino and
entertainment complex, complete with the Stay Easy
Emalahleni and Southern Sun The Ridge hotels. Together they
offer a comprehensive and remarkable 85 000m² of shopping
and entertainment.
In 2011, retailer demand led to the expansion of Truworths to 3
100m². Exclusive brands Fabiani, Levisons, Kurt Geiger, Charles
and Keith, Guess, Forever New and X Kids were added to the
retail mix.
In 2012, Edgars expanded its footprint to a sizeable 6 600m²
and formal commuter facilities were also added. Woolworths
then completed its expansion in 2013 with an additional
1 000m², taking Highveld Mall to a total GLA of 66 827m².

Highveld Mall attracts over 8.8 million shoppers every year and
employs over 3 000 people, making Highveld Mall an important
social centre in this energetic mining and business community.

CONTENT

MARKET PROFILE
White
37%
Other
1%

Black
62%

AGE
65+
1%

40 - 64
17%

0 - 14
20%

15- 25
30%

623 618

R2 593
MONTHLY
AVERAGE

R2 452
MAR - 2018

R2 191
FEB - 2018

R2 226

25- 39
32%

JAN - 2018

R4 234
DEC - 2017

R3 025
NOV - 2017

R2 350
SEPT - 2017

SPEND PER
HEAD

R2 490

R2 322
AUG - 2017

R244.99

OCT - 2017

R2 572
JULY - 2017

R2 444

R2 490

R2 320
JUNE - 2017

Highveld Mall offers a comprehensive shopping destination, catering
to the needs of shoppers as far afield as Middelburg, Belfast, Ogies,
Kriel and Swaziland. Highveld Mall sports over 180 stores including a
full complement of national retailers, line stores, entertainment and
services, catering to the requirements of a broad range of shoppers.

MAY - 2017

HIGHVELD MALL AN ECONOMIC CATALYST AS PART
OF THE VIBRANT ECONOMIC CLUSTER OF EMALAHLENI
(WITBANK)

MONTHLY TRADING DENSITIES

APRIL - 2017

OPENED: APRIL 2007 GLA: 47 000m2 F&G SHAREHOLDING: 18.5%
PHASE 2: OCTOBER 2010 EXPANSION: 7 000m2
GLA: 54 000m2PHASE 3: OCTOBER 2012 EXPANSION: 12 827m2
GLA: 66 827m2REGION: EMALAHLENI, MPUMALANGA
WEBSITE: WWW.HIGHVELDMALL.CO.ZA

Highveld Mall currently has 16 eateries. The Entertainment
Centre hosts a six screen cinema complex with 3D screens, a
400 capacity multipurpose venue, ten-pin bowling and minigolf.

MONTHLY AVERAGE
FOOTCOUNT

CO-OWNERS OF HIGHVELD MALL

Retraction Props 7

Mogwele
General Manager
Chris Bendall

185

NUMBER
OF STORES

R31 116/m2

ANNUAL AVERAGE
TRADING DENSITY
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A MAMMOTH DEVELOPMENT
With Umhlanga being oversubscribed, Ballito has in recent times
established itself as a strong permanent residential area.

TOTAL GLA

82 000m2

Ballito Junction Regional Mall is ideally located between the
M4 and the N2, and is easily visible from the national highway.
Ballito Junction acts as an interceptor to the greater regional
area and its proximity to the national road allows for easy and
convenient access for customers along the north-coast region.
The site has access points servicing the shopping centre directly
off Ballito Drive and the M4.

LOCAL
EMPLOYMENT

Ballito Junction Regional Mall’s design transition from community centre to dominant regional mall include
straight lines, natural tones and textures complimented with natural light over three levels. All lead-in malls
have been designed shorter to promote shopping in the core of the centre.
The development of the Umhlanga Ridge over recent years has seen Durban expand north at a rapid pace.
The relocation of King Shaka Airport has also contributed to the northerly growth of the KZN coastline.

CONTENT

R2 050

R1 856

MONTHLY
AVERAGE

R1 688

CO-OWNERS
OF BALLITO
JUNCTION

MAR - 2018

JAN - 2018

DEC - 2017

NOV - 2017

OCT - 2017

SEPT - 2017

AUG - 2017

JULY - 2017

JUNE - 2017

FEB - 2018

R2 075

R2 063

R1 832

R1 827

R1 871

R1 994

R1 736

R1 789
MAY - 2017

Ballito Junction Regional Mall is located in a market area characterised by middle to high income households
in an area of high growth. This reflects the demand for food, fashion, homeware and entertainment, as well as
daily necessities.

2091

R2 167

On 23 March 2017, Ballito Junction completed a mammoth expansion from a 9 900m² community centre, to an
82 000m² triple level regional shopping centre. Ballito Junction Regional Mall offers its customers an exciting
shopping experience with 236 retailers and is book-ended on each level by anchors, Woolworths, Pick n Pay,
Checkers, Edgars, Game and a Nu-Metro cinema complex. Ballito Junction Regional Mall is superbly located just
off the M4 and N2 Highways with direct on-grade access to all levels.
APRIL - 2017

BALLITO
JUNCTION
LOCAL
EMPLOYMENT

THE TRIPLE-LEVEL REGIONAL MALL OPENED ON 23 MARCH 2017

R3 698

MONTHLY TRADING DENSITIES

COMMUNITY CENTRE GLA: 9 900m2 EXPANSION OPENED: 23 MARCH 2017
EXPANSION GLA: 72 100m2 F&G SHAREHOLDING: 25% REGION: BALLITO, KZN
WEBSITE: WWW.BALLITOJUNCTION.CO.ZA

79%

CEO
Geraldine
Jorgenson

CATCHMENT AREA
Secondary
511 969
89%

Primary
65 504
11%

2658

BALLITO
JUNCTION
PERMANENT
EMPLOYMENT
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The Flanagan & Gerard Team at the Ballito Junction Expansion
Opening.

LINKING A COMMUNITY WITH HOPE, HELP AND
A HAPPIER FUTURE

From early in its vision, Ballito Junction Regional Mall has been
a link between its community and long-term economic benefits.
This includes creating jobs, developing skills, and supporting
those who are most vulnerable in its community.
A little over a year since opening, Ballito Junction has had
significant positive impacts. It has held an autism awareness
drive, SANBS blood donor drives, the Cansa Shavathon, and
worked with the local Crawford school to help collect tinned cat
food for the Feline Feral Fund.
The new regional mall also supported the local Umhlali SAPS
Trauma Centre, which attends to women and children that are
victims of violence and abuse, by donated four boxes of clothing,
tinned goods, and cosmetics.
What’s more, after experiencing the plight of informal traders
who sold their beadwork, arts, crafts, and curios on the local
Ballito beach, the mall introduced a community initiative to
create a trading environment that would be conducive to
achieving sales and support the livelihoods of these traders and
their crafts. Ballito Junction made an area available to them and
assisted with the design and purchase of fittings to allow for the
attractive display of merchandise. Adam Sahwenje and Jeffrey

CONTENT

Chitsumba, are delighted that the turnover generated from sales
makes it possible for them to support local artists by purchasing
their custom-made arts, crafts and beadwork. Further, they are
also able to feed their families and pay school fees.

In addition, the local community will assist with labour to support
skills transfer. Even the building material will be purchased from
a nearby 150-year-old family business. So every possible element
of this project supports local education and the local economy.

Ballito’s Junction’s next community project has identified the
opportunity to invest in building an early learning centre for
young children in Ndwedwe, located 35km from the mall and
within the iLembe District, with the Build the Future Project.

BALLITO JUNCTION MULTIPLE AWARD WINNING CENTRE RECEIVED
THREE AWARDS AT THE SACSC CONVENTION AND SAPOA

Build the Future had two school projects in the Ndwedwe
community. However, the second school, providing early
learning to 17 children aged two to six, was closed in December
2017 when the owner of the hut that it was housed in returned
to live there. At short notice, the community rallied together
to build a mud hut, ensuring that learning could start again in
January 2018.
Chief Luthuli at the Luthuli Traditional Council Office has given
permission for a creche and preschool to be constructed on a
suitable site. Building this structure will help provide the proper
school foundation for children in this community and encourage
more parents to send their children to the learning facility.
And Ballito Junction is stepping up to invest in the preschool’s
construction.
Early childhood development centres provide the base blocks for
creativity, reading, play and socialisation and school readiness
for the next phase of learning. It is a platform that changes lives
and instils hope; thus it plays a key role in eliminating poverty
and crime. By investing in building this early learning centre,
Ballito Junction is investing in a better future for its community.

R164.76
SPEND PER
HEAD

976 053

MONTHLY AVERAGE
FOOTCOUNT

• The 2017 retail, design and development award
(RDDA) for the best new development.

• Best new retail development (SAPOA 2018).

• Exclusive books received the best
retail store design award for 2017.
Image supplied by Dakota Design

236

NUMBER
OF STORES

R24 600/m2
ANNUAL AVERAGE
TRADING DENSITY
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THAVHANI CITY PRECINCT
A MAJOR ECONOMIC CENTRE IN LIMPOPO

Hospital,
Hotel and
Offices*

Thavhani Mall

Transportation Terminal
Venda Stadium

Builders Express adds even more critical mass to the growing central
business district and the developers intend to strengthen this further with
the adjacent construction of value retail and major brand motor dealerships.
In addition, a flagship NHC private medical day care clinic is in planning at
Thavhani City. At 3 500m2 it will be the group’s largest clinic in South Africa
and provide key medical specialists and facilities including a radiologist,
pathologist, dialysis as well as ten general practitioners. It will also provide
a nursery school.
A new office park will be developed within Thavhani City. The multi-business
office park will also offer vibrant co-working facilities for entrepreneurs,
becoming a hub of innovation, small businesses, job creation and economic
activity.

DESIGNED TO BE THE ECONOMIC HUB OF NORTH EASTERN LIMPOPO

A development master plan that will create a new modern mixed-use CBD, Thavhani City, will include
private healthcare facilities, new transport terminals, a motor city, offices, hotels and a value retail
centre. It will also feature community soccer fields and an outdoor gym, all linked with attractively
landscaped pedestrian walkways.
The first phase of Thavhani City, the 50 000m2 regional Thavhani Mall, opened on 24 August 2017. It
has proven to be a resounding success and a powerful catalyst for the development rollout of the
surrounding Thavhani City mixed-use urban precinct.

In June 2018, the first Builders Express in the region opened in Thavhani City. The new custom-built
2 500m2 Builders Express also includes a 700m2 garden centre. In total, the store’s first phase spans 3
200m2 served by 222 dedicated parking bays, and the development also includes an area for future
expansion of a further 4 000m2.

CO-OWNERS OF
THAVHANI CITY
PRECINCT

Local businessman Khosi Ramovha, of Thavhani Property Investments, says:
“With more business, employment, healthcare, social, and residential
opportunities in Thohoyandou than ever before, it is becoming an
increasingly attractive place to live, work, and visit. With Thavhani City
we are building more than a CBD, we are also building a burgeoning
community that is rich with opportunities and a place that people are
proud to call home.”
Paul Gerard, MD of Flanagan & Gerard, comments: “The new Thavhani City
is rising and we are honoured to play a role in building its very bright
future. Each element of the Thavhani City master plan introduces new
employment and economic opportunities. With Thavhani City, the people
of this community are increasingly enjoying easy-to-access mixed-use
urban functions and facilities in one central, relevant, attractive, and
vibrant place.”

Owned and developed by Thavhani Property Investments which is made up of local Thohoyandou
company Zevodox and Flanagan & Gerard, the earthworks for the new Builders Express premises
started at the beginning of August 2017, with the main contractor getting underway by midSeptember. The project brought with it an estimated 120 jobs and a big boost to the local economy.

CONTENT
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POWERFUL CATALYST
IN A MIXED-USE URBAN PRECINCT

Thavhani Mall customer profile falls across all economic
categories, migrant workers, employees of government,
retail, hospitality, finance and transport, affluent
entrepreneurs as well as those reliant on social grants.

50 000m2

The Thohoyandou customer is also aspirational, seeking
a higher quality of shopping, office and general lifestyle
experience, hence the latent demand for a high- quality
modern mixed-used precinct. The trade area encompasses
Thohoyandou, Ngwenani, Tshifili, Sterkstoom, Mangondi,
Manamae, Maradze, Mayambe, Dzindi, Tshitungulwan
and Giyani.

GLA

1276

THAVHANI
MALL LOCAL
EMPLOYMENT

90%

THAVHANI
MALL LOCAL
EMPLOYMENT

1415

THAVHANI MALL
PERMANENT
EMPLOYMENT

Thavhani Mall

OPENED: 24 AUGUST 2017 F&G SHAREHOLDING: 43.33% REGION: THOHOYANDOU, LIMPOPO
WEBSITE: WWW.THAVHANIMALL.CO.ZA

THAVHANI MALL IS A 50 000M² REGIONAL SHOPPING MALL LOCATED IN
THOHOYANDOU, THE FORMER CAPITAL OF VENDA
The site has exceptional visibility and accessibility from the R524 and furthermore, is adjacent to the
primary crossroad with the major north road to Sibasa.
Thavhani Mall is anchored by Woolworths (and includes Woolworths Food), Pick n Pay, Spar and
Edgars. Thavhani Mall opened its doors on 24 August 2017 and welcomed an extensive list of first
time retailers excited to be in the region, which include, but not limited to, RocoMamas, Burger King,
McDonalds, Cape Union Mart, Old Khaki, Keedo, The Cross Trainer, Mr Price Home and Spur. The

R132.98
SPEND PER
HEAD

CONTENT

724 770

MONTHLY AVERAGE
FOOTCOUNT

CEO
Brandon
Nesengani

DEMOGRAPHICS 2014
VHEMBE MUNICIPAL DISTRICT - 1 294 722
THULAMELA LOCAL MUNICIPALITY - 618 462
POPULATION (10KM RADIUS) - 367 175
POPULATION (LSM 4 -10) - 132 183
POPULATION (LSM 7+) - 58 748

CO-OWNERS OF
THAVHANI MALL

UNDER 35 YEARS OF AGE - 71%

140

NUMBER
OF STORES

R26 006/m2
ANNUAL AVERAGE
TRADING DENSITY
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ATTRACTING MILLIONS

The primary and secondary shopper markets of Mall of the North total over 500 000 households. This
reflects a prominent level of purchasing power, with LSM 6 – 10+ shoppers geared towards middle
to high end retail goods and services. Economic and demographic growth continues to strengthen
retail demand in Polokwane.
Mall of the North offers excellent visibility and convenience due to its location on the corner of the
N1 and the R81. Mall of the North serves the trading area of the entire Limpopo region including
Polokwane, Phalaborwa, Tzaneen, Louis Trichardt, Mokopane and, to a lesser degree, cross-border
shoppers from Botswana and Zimbabwe.
SELECTED CATEGORIES
GLA & ANNUAL TRADING DENSITIES

CONTENT

SPEND PER
HEAD

R2 357

R2 635

MAR 2018

MONTHLY AVERAGE

R2 112

R2 385

R4 482

R3 090

R2 508

R2 354

R2 270

R2 522

R2 383

R2 538

R2 621

R40 081

R53 530

723 730

MONTHLY AVERAGE
FOOTCOUNT

180

FEB 2018

JAN 2018

DEC 2017

NOV 2017

OCT 2017

SEPT 2017

AUG 2017

JULY 2017

JUNE 2017

MAY 2017

APRIL 2017

1328m
FOOTWEAR

968m
ELECTRONICS &
CELLPHONES

2

R53 115
547m
FAST FOOD

R247.98

2

R39 634
2

2348m2
RESTAURANTS

Anchor retailers include Pick n Pay, Checkers, Edgars, Woolworths and
Game, as well as a six cinema Ster-Kinekor complex. Leading fashion
labels have also made Mall of North their Limpopo home, including
Spitz, Kurt Geiger, Pringle, Fabiani, Le Coq Sportif and Timberland, to
name a few. Mall of the North also has a compelling home and décor
node, comprising of @Home, Mr Price Home, Coricraft, Volpes and Sheet
Street. The combination of the vast retail variety, entertainment offering
and regular grocery shopping is what forms the basis of Mall of the
North’s regional power.

UNISEX
FASHION

Mall of the North, Limpopo’s 76 000m² regional mall situated in
Polokwane, has attracted in excess of 8.6 million shoppers per year since
opening its doors in April 2011. Driving its performance is an exceptional
retail mix of 180 shops.

ANCHORS

ATTRACTS 8.6 MILLION SHOPPERS ANNUALLY

R26 362

OPENED: APRIL 2011 F&G SHAREHOLDING: 20% GLA: 76 000m2
REGION: POLOKWANE WEBSITE: WWW.MALLOFTHENORTH.CO.ZA

15 827m2
R29 132

29 239m2

MONTHLY TRADING DENSITIES

General Manager
Sumari de Ridder

NUMBER
OF STORES

CO-OWNERS OF
MALL OF THE NORTH

R31 620/m2

ANNUAL AVERAGE
TRADING DENSITY
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This hub of energy situated on the corner of Samora Machell Road and
Mandela Drive is not only the heartbeat of Middelburg but truly stands out
as one of Mpumalanga’s premier shopping destinations. Middelburg Mall

CONTENT

R215.26
SPEND PER
HEAD

R2 536

R2 537

R2 269

R2 278

R3 842

R2 861

R2 373

R2 449

R2 272

R2 371

R2 390

MONTHLY AVERAGE

MAR - 2018

FEB - 2018

JAN - 2018

DEC - 2017

NOV - 2017

OCT - 2017

SEPT - 2017

AUG - 2017

JULY - 2017

JUNE - 2017

Middelburg is a modern town situated in the cultural heartland of the
Mpumalanga province in South Africa. The town serves as the agricultural,
industrial and communications centre for the surrounding area.
Originally, it was planned as an ideal halfway point between Pretoria and
Lydenburg. Today, Middelburg is well-known as the stainless steel capital
of Africa as it is home to a large stainless-steel plant named Columbus
Stainless. Middelburg is situated just minutes away from the Loskop Dam
and home to the Middelburg Nature Reserve, Kruger Dam as well as the
Middelburg Dam.

Middelburg Mall (now 56 385m²) is
anchored by Checkers, Edgars, Game,
Pick n Pay, Spar and Woolworths. It
has an exceptionally strong fashion
component led by Mr Price, Truworths
and Foschini. Other powerful brands
include Dis-Chem, Clicks, Toys R Us,
Cotton On, Fashion Express, Ackermans
and Pep Home. Middelburg Mall offers a
full national retail selection in a beautiful
and unique shopping environment.

General Manager
Mike Tammadge

MAY - 2017

MIDDELBURG MALL IN THE CULTURAL HEARTLAND
MPUMALANGA

Middelburg Mall opened its doors
in April 2012 and has continued to
show strong growth year-on-year
with exceptional trading densities.
Good trading conditions, along with
exceptional growth and strong demand
from both shoppers and retailers, was
the driving force behind its expansion
just a year after opening.
APRIL - 2017

OPENED: APRIL 2012 F&G SHAREHOLDING: 33.3% GLA: 43 000m
PHASE 2: OCTOBER 2014 EXPANSION: 13 385M2 GLA: 56 385m2
REGION: MIDDELBURG, MPUMALANGA
WEBSITE: WWW.MIDDELBURGMALL.CO.ZA

2

MONTHLY TRADING DENSITIES

R2 474

has been a catalyst for development in
the area with new office and retail parks
being built around the mall. The area is
fast becoming the business centre of
Middelburg.

R2 318

SHOWING POSITIVE GROWTH

SHOPPERS GENDER
Male
46%

Female
54%

608 774

MONTHLY AVERAGE
FOOTCOUNT

136

NUMBER
OF STORES

CO-OWNERS OF
MIDDELBURG MALL

R30 432/m2

ANNUAL AVERAGE
TRADING DENSITY
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OUT-PERFORMANCE
A TRADING SUCCESS

The expansion welcomed new brands to Vaal Mall which
include Cotton On, Mr Price Sport, Turn n Tender, Ster
Kinekor, Due South, Typo and Studio 88 to name a few.
Brands that expanded their footprint in 2016 included
Truworths, Foschini, Markham, Edgars and Woolworths.
It is the success of Vaal Mall that provided the impetus
for the expansion.
General Manager
Shana MareeParaskevopoulos

Situated in the heart of Emfuleni and the Vaal Triangle, Vaal Mall offers 66
255m² of convenient shopping. This regional mall boasts over 140 fashion and
retail stores, a food court with a variety of take-away and sit-down restaurants,
a wide variety of banking services and seven different promotional courts with
parking to accommodate over 3 000 cars. Major anchor tenants include Pick n
Pay, Woolworths, Edgars, Game and Ster Kinekor.

The centre is located at the intersection of the Golden Highway and Barrage
Road, Emfuleni. Access from the entire trade area is by means of these two
roads and Rossini Boulevard, all of which are double carriageway arterials.
Vaal Mall draws shoppers from a vast area, primarily Emfuleni, Sasolburg and
the Western fringe of Vereeniging, as well as Boipatong, Roshnee, Sebokeng,
Bopalong, Evaton and Sharpeville.

CONTENT

R 2 790

R 2 638

R2 438

R2 443

R4 389

R3 070

R2 689

R2 629

R2 390

R2 703

R2 553

MONTHLY
AVERAGE

MAR - 2018

FEB - 2018

JAN - 2018

DEC - 2017

NOV - 2017

OCT - 2017

SEPT - 2017

AUG - 2017

JULY - 2017

JUNE - 2017

English:
6%
MAY - 2017

ONE OF THE HIGHEST TRADING DENSITIES OF ANY REGIONAL
MALL IN SA

CO-OWNERS OF
VAAL MALL

HOME LANGUAGES

APRIL - 2017

OPENED: APRIL 2006 F&G SHAREHOLDING: 33.3% GLA: 50 000m2
NUMBER OF STORES: 110 PHASE 2: 30 NOVEMBER 2016
EXPANSION: 16 255m2 GLA: 66 255m2
REGION: EMFULENI, VAAL TRIANGLE, GAUTENG
WEBSITE: WWW.VAALMALLSHOPPING.CO.ZA

R2 752

R2 784

MONTHLY TRADING DENSITIES

Sotho:
32%

R5000-6%

R30 000 - R50 000:
21%

R20 000 - R30 000:
17%

R10 000 - R20 000:
25%

R5000 - R10 000:
22%

R238.20
SPEND PER
HEAD

714 362

9%

ANNUAL
TURNOVER
GROWTH

Afrikaans:
47%

AGE

MONTHLY HOUSEHOLD INCOME
R50 000+ 9%

Other:
15%

MONTHLY AVERAGE
FOOTCOUNT

50-60:
20%

18-24:
14%

65+:
1%

35-49:
32%

25-34:
33%

145

NUMBER
OF STORES

R33 480/m2
ANNUAL AVERAGE
TRADING DENSITY
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NICHE ALL THE WAY
OFFERING BEST-OF-BREED

2086m2
R152 106

R182 059

MORNINGSIDE
(BALANCE)

96m2
TRAVEL

928m2
R43 027
HEALTH,
BEAUTY &
HAIRCARE

2 215m2
R52 689
RESTAURANTS

813m2
R32 425
FASHION

OPENED: JUNE 2009 F&G SHAREHOLDING: 50% GLA: 11 638m2
REGION: MORNINGSIDE, SANDTON, GAUTENG WEBSITE: WWW.MORNINGSIDESHOPS.CO.ZA

ANCHORS

R82 980

3 347m2

SELECTED CATEGORIES GLA & ANNUAL TRADING DENSITIES

Centre Manager
Sharon Henry

MORNINGSIDE SHOPPING CENTRE HAS BEEN DESIGNED TO CATER FOR THE NEEDS OF
THE IMMEDIATE COMMUNITY ON A DAY TO DAY BASIS
A big emphasis is placed on best-of-breed tenants offering strong first order goods. Both Pick n Pay and Woolworths
anchor this category and are bolstered by independent retailers, liquor store and a pharmacy.
The entire compliment of 62 stores have been selected for their unique offering, quality products and personal service.
Shoppers at Morningside Shopping Centre can enjoy an exciting mix of high-end fashion, a wide variety of restaurants
and an extensive range of exclusive shops and services which offer designer gifting, jewellery, health and beauty,
pharmaceuticals, tailoring, dry cleaning, printing, medical suites and a waterless car wash.Morningside Shopping Centre
boasts discerning shoppers of the highest, socio-economic profiles in greater Johannesburg, a primary LSM target
market of LSM 10+. Morningside Shopping Centre is well placed for future growth with large expansion and residential
developments in the area.
The award winning shopping centre is located in the heart of Morningside. This gives
Morningside Shopping Centre high visibility as well as ease of access and egress to both
sides of the shopping centre, with Outspan Road interlinking both Rivonia Road and
SPEND PER
Waggon Road.
HEAD

R165.77

CONTENT

CO-OWNERS OF MORNINGSIDE SHOPPING CENTRE

299 119

MONTHLY AVERAGE
FOOTCOUNT

62

NUMBER
OF STORES

R62 736/m2

ANNUAL AVERAGE
TRADING DENSITY

18

ANNUAL REVIEW 2018

SCHOOL IS COOL

AT MORNINGSIDE SHOPPING CENTRE

By building strong ties with schools, Morningside Shopping Centre also builds loyalty. The centre’s support of local
schools stimulates reciprocal support from families. It also reinforces that the centre’s contribution to its community
goes well beyond the tailored shopping and leisure that it offers.
In one of its latest school initiatives in March 2018, Morningside Shopping Centre donated five chandeliers that were
hanging in the centre to Grayston Preparatory School. The chandeliers, shaped into exquisite balls of white flowers,
are made from recycled plastic milk bottles by acclaimed South African artist Heath Nash. Through art, Nash aims to
shine a light on the importance of environmental sustainability through recycling.
Che McKay, Head of Grayston Preparatory School: “The School is very grateful for the generous donation of the
recycled chandeliers. We’re looking forward to displaying the chandeliers around the school campus and educating
the learners on how art can be created using simple recycled materials. We also look forward to a long healthy
relationship with Morningside Shopping Centre.”

Standing from left to right: Che McKay, Head of Grayston Preparatory
School, and Sharon Henry, Morningside Shopping Centre manager.

NESTLED BETWEEN SEVERAL OF JOHANNESBURG’S MOST
PRESTIGIOUS SCHOOLS, MORNINGSIDE SHOPPING CENTRE HAS
BECOME THE COMMUNITY CENTRE OF CHOICE FOR FAMILIES
OF THE SURROUNDING SCHOOLS

MAKRO VAAL

The centre is committed to building strong relations with the schools, which
include King David Primary School Sandton, Redhill School, Grayston Preparatory
School, Crawford Preparatory Sandton and The French International School.
Morningside Shopping Centre’s support of its local schools takes many forms,
with every collaboration designed to meet a real need or open up an opportunity
for each of the schools. The centre has offered itself up as a public platform
to showcase the work of talented schoolchildren with free exhibition space
for events like art and robotics expos. It has also provided help in promoting
school exhibitions as well as sponsoring prizes and gifts for school fund-raising,
cultural, and sporting events.

CONTENT

CO-OWNERS OF
MAKRO VAAL
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CENTRES GO GREEN

ALTERNATIVE ENERGY ADDS SHINE TO SHOPPING CENTRES
THE TONNAGE OF C02 EMISSIONS
SAVED THROUGH THE SOLAR
POWER GENERATION AMOUNTS
TO:
A BOEING 747 FLYING NON-STOP
FOR TWO DAYS
AN AVERAGE CAR BEING DRIVEN
NON-STOP FOR SEVEN YEARS
786 TONNES OF NATURAL GAS
BURNED FOR ELECTRICITY
550 TONNES OF COAL BURNED FOR
ELECTRICITY
409 TONNES OF OIL BURNED FOR
ELECTRICITY

SUSTAINABILITY IS A CONCEPT THAT NEEDS TO maintenance, plentiful, and above all it is GREEN. Solar allows
us, as property owners, to use space that would normally be
BECOME TOP OF MIND FOR EVERYONE
We live in a society where the demand for, and the consumption
of, natural resources has increased to a point where we can no
longer keep up.
Property developers can be very averse when it comes to
innovative products or methods, preferring to stick to tried-andtested fundamentals, and only immersing themselves in new
ways once they are proven and are being more widely adopted.
Change, in any form, can be a big step.
As much as solar power is the fastest growing source of
alternative energy, it has far greater benefits, which include,
among many others, being the cleanest source of energy, low

CONTENT

neglected, such as roof space and parking areas, to generate
renewable energy by harnessing the sun’s power.

Flanagan & Gerard, after careful deliberation, entered the world
of alternative energy in 2017.

than a rooftop installation, proceeded with Schletter-designed
solar carports.
The Schletter carport is a versatile design and structural solution
that is ultimately cantilevered from the middle of a double row
of parking, which offers greater practicality. In the shopping mall
environment, where shoppers are entering on a continuous
basis, the centre management team can’t afford to deal with
customers regularly bumping steel posts. The Schletter design
allows for customised foundation options to suit each site and
has produced no hassles for Vaal Mall so far.
The successful installation by the SOLAREFF team, was managed
by Anderson Consulting. Vaal Mall is now operating a 1 MW
peak solar installation, which is performing at a level that both
Growthpoint and Flanagan & Gerard are happy. Vaal Mall has also
turned its quietest parking lot, on what theoretically is the most
inconvenient parking side of the mall, into its busiest, thanks
to the shade and attraction created by the solar carports. The
Vanderbijlpark community is proud of the first solar installation
in the Vaal Triangle, but even more pleased with the covered
parking bays.

ROOF-TOP SOLAR HELPS POWER MIDDELBURG
MALL

SOLAR CARPORTS PROVE A POPULAR INNOVATION Middelburg Mall, co-owned by Moolman Group and Flanagan
& Gerard, followed shortly after with the installation of 877 kW
AT VAAL MALL
Vaal Mall, co-owned with Growthpoint Properties, was top
on our priority list for other energy sources because of high
municipal electricity tariffs. Opened in March 2006, Vaal Mall is
just over 10 years old, and its roof wasn’t originally designed to
hold the additional structural weight of a solar panel installation.
We erred on the side of caution and, although more expensive

peak system, which was switched on in December 2017.

The call was made to only mount the solar structure on the newer
portion of the roof, created for the mall’s 12 000m² expansion,
which opened in 2014.
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A rapid turnaround time saw a professional
installation done by Terra Firma Solutions, under the
Principal-Agent Noretelec Consulting Engineers, in
as little as three-and-a-half months.

SAVING POWER AND THE ENVIRONMENT

Flanagan & Gerard, in only nine months, produced
1 400 mWh in electricity savings and saved a total
of 1 500 tonnes of carbon emission through solar
powered energy. Now, this may not sound like
much in the bigger scheme of things, but Flanagan
& Gerard is reducing the environmental footprint of
the malls and doing its bit to make a difference.
We also plan to implement a further 1 MW of solarpowered energy in 2018 and continue to investigate
other potential opportunities.

A BRIGHT FUTURE

Solar panels are becoming more and more efficient.
Over the past few years, they have become slightly
smaller, aiding in the installation process and, at
the same time, enabling the generation of more
wattage.
Limited roof space, however, prevents us from
taking our malls completely off the grid. The added
electricity needed will be met by the grid, or backup
generators in a power outage. We can only hope
that, through technological advances including
battery storage, the price of solar decreases further
and soon we will no longer need to depend on less
reliable power sources.
Although Eskom has said there would be no power
cuts this winter, concerns were raised in April 2018
about the shortage of coal supplies to six power
stations. There is, however, some good news.
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Minister of Energy, Jeff Radebe, recently announced
that South Africa will launch a fifth Renewable
Energy Independent Power Producer Programme
bid window in November. This means that a further
1 800MW of renewable energy will be generated
from independent power producers.
We believe that, as responsible landlords, it is
important to continue to explore and implement
alternative energy methods and efficient energy
uses. In tough economic conditions, our tenants
need support to stay off the exorbitant diesel
generator costs to continue to trade if the electricity
grid goes down.

Besides natural light, LED lighting was applied throughout the building and Ballito Junction
has partial power generation capabilities. Its design is also cognizant of water restrictions
in Ballito, and even though they are no longer in place, the centre has a two-day backup
of water supply in its water tanks.

Entrance: large glass entrance lobbies
framed by natural concrete walls invite
people in under glass covered canopies.

BALLITO JUNCTION EMBRACES NATURE

Ballito Junction’s architects, MDS, are a longstanding
partner of Flanagan & Gerard. The firm considers a
‘green philosophy’ as something to be applied to
all of its buildings as a standard. We value the fact
that efficiency and green aspects are underlying
guidelines in all its designs.
Ballito Junction is awash with natural light
throughout all three levels of the shopping centre.
In fact, around 85% of the roof has natural lighting
through skylights and clerestory windows, which
are shaded and fitted with performance glazing.
External green walls help soften the facades at the
front of the mall, facing the main road. Green walls
are also used extensively at the rear of the building
to help integrate it into its surroundings. Cascading
creepers are used in the middle of the main vehicle
ramps to soften these hard, concrete elements. As
a result, the building lives and grows, changing over
time.

Feature court: large glazed skylights above
the feature courts allow plenty of natural
light into all three mall levels below.

Upper level mall: wave-like roofs float
above undulating glass clerestory windows
allowing natural light into the mall below.

Middle level mall: natural light through
high level clerestory windows flood the
lower levels with light. All levels are visually
connected through openings in the floor,
further enhancing the natural lighting
effect. LED lighting is creatively used to link
these spaces visually.
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SOCIAL UPLIFTMENT

GETTING INVOLVED AND MAKING A DIFFERENCE

deliver a music production course, which also encouraged the
learners to create their own songs.

THRIVING COMMUNITIES ARE
AT THE HEART OF THRIVING
SHOPPING CENTRES

At Flanagan & Gerard we know we are in a unique position to
make a positive difference with community outreach, and we
are constantly looking for meaningful and fun ways to give back.
Our Asset Management team, specifically Director John
Rowberry and Asset Manager Nelia Teixeira-Scott, have been
busy creating opportunities and smiles with four projects over
the past six months.

KITTED UP FOR SUCCESS

Working with a local football club in Orange Farm, we gave
47 children football kits and supply kitbags for them too. “We
believe that kitting kids up to proudly score goals on the field
will also support them to achieve bigger goals in the future,”
says the dynamic duo.

PAINTING THE FUTURE

John and Nelia have also created two new sustainable jobs for
face-painters who will work in Eyethu Orange Farm Mall as well
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as other malls in the area. To achieve this, they identified suitable
candidates, trained them, equipped them and employed them
within the mall and other shopping centres, creating added
income for formal and informal musicians.

FOSTERING DIGNITY

Nelia worked with Dignity Dreams to help with the supply of
more than 200 reusable sanitary towels to young women in
Orange Farm. Dignity Dreams makes and gives washable pads to
girls and women ensuring that entering womanhood is a time of
joy and celebration rather than a time of shame and pain. Their
pads are sustainable and eco-friendly. The organisation also
provides menstrual health education to young women, girls,
boys, educators, community leaders, and parents.

The project began in 2017 with a music workshop in Orange
Farm. Then, this year, John ran the six-week music workshop at
Grayston Preparatory School in Sandton.
The initiative brought together children from decidedly different
backgrounds who found common ground by creating music,
playing football, and sharing a meal together.
The children from Orange Farm were taken out of their normal
environment to experience Johannesburg’s leafy green northern
suburbs, where they enjoyed lunch at Pomodoro and Hussar Grill
at Morningside Shopping Centre.
What’s more, the workshop enabled the children to see music
as more than enjoyment and entertainment but also as a career
as they worked side-by-side with music industry professionals.
“The overriding objective of this initiative is to bring kids from
different backgrounds together to celebrate the things they
have in common and enjoy a better understanding of one
another,” says John.

GIVING CHILDREN SOMETHING TO SING ABOUT

John connected Grade 7 learners from Grayston Preparatory
School and Orange Farm with Ableton, a German-based music
software company that donated eight music systems to help to
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prominent property developers (including Flanagan & Gerard).
I subsequently made the difficult decision to pursue my
own path into the sphere of property development over a
year ago. My experience up until then was mostly limited to
spreadsheets and financial models. This Master’s Degree is an
invaluable tool that I will use to refine my skill set as I seek to
make my property development ambitions come to light.

BUHLE GUMEDE IS THE INAUGURAL RECIPIENT
OF THE FLANAGAN & GERARD POSTGRADUATE
SCHOLARSHIP

“Hi. My name is Buhle Gumede and I am a current recipient
and beneficiary of Flanagan & Gerard’s Social Investment
programme. The company has committed to contribute
the full tuition costs of my Master’s Degree studies
in Property Development and Management at the University
of the Witwatersrand.
I was born in the small rural community of Bulwer in the
Midlands of KwaZulu-Natal where I spent the better part of
six years before relocating to Soweto, Johannesburg.

Education, lifelong learning, and the opportunities
that come with it have always been a focal point in my
family, particularly for my parents who were both educated in
the field of Health Sciences despite their humble beginnings in
the township of Umlazi, in the rural KwaZulu-Natal Midlands.
When I am not spending time on campus or out on site, I am
usually at the gym in the weights section. You can also find
me playing five-a-side football at the Discovery Soccer Park on
Friday evenings sporting a Real Madrid t-shirt (Hala Madrid!!).
On a rainy weekend, I enjoy taking on opponents in a game of
chess or devastating any daring challengers in several rounds
of FIFA. I am truly grateful for the opportunity afforded to
me by the Flanagan & Gerard family and I do not take it for
granted by any means.”

Q&A WITH BUHLE GUMEDE

I am the eldest of three children. I have a brother who is
currently in the final year of his PhD in Finance at the University
of Cape Town (UCT) and a sister who is completing her Masters
in Law at UCT and concurrently runs an education tech startup.

What are the most valuable aspects of the Master’s
programme thus far?
The people I have met. There is always something special and
invaluable about being in a space filled with bright, like-minded
individuals who share the same passion about property as you.
This has truly made my academic experience second to none.

My previous educational background includes both
undergraduate and honours degrees from UCT, specialising
in Finance and Economics. Furthermore, I recently completed
my Higher Diploma in Tax Law at the University of Johannesburg.
My passion for property and property development began
several years ago during my numerous encounters with

What is the subject of your Master’s thesis?
I have not finalised my topic as yet. I am, however, strongly
leaning towards investigating the application of Real Options
in property development evaluation within the South Africa
property market. The premise behind the thesis is centred
around the fact that an investment opportunity in property
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development can be compared with an option. The value
of these embedded real options capture the inherent
uncertainties of property development and can be valuable to
developers and providers of capital because they capitalise on
upside potential and limit losses.
There is currently very limited research and application of
these valuable tools in the South African market. The topic is
an intriguing one for me as it combines my passion for finance
(particularly derivatives) with that of property development.
The applications are very practical to many decisions property
developers face on a daily basis.
What do you see as the most significant trends in property
development and investment over the next decade?
South Africa is going through a unique transition at the
moment. The current rhetoric around issues such as free
education, minimum wage, and land restitution (particularly
without compensation) have highlighted the socioeconomic inequalities inherited by many in the country.
As a consequence, I believe that property development
and investment in the country will move in the direction of
redressing some of these pressing issues. There is likely to be
a major shift towards densification in the residential property
market to make more housing accessible to the economically
destitute in order to address the issue of land. This will be
accompanied by a simultaneous drive towards quality low
income/gap market housing and the development of mixeduse megacities. Locations best positioned for this growth will
be the township and rural areas.
What advice would you give to high school and university
students with a desire to get into property development and
investment?
Start early, discover what it is you want to do in the property
development space. Make your mistakes while you are still
young and learn your lessons early on. There is no substitute
for experience and knowledge.
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Who are the people who have most influenced your life thus
far?
I am the result of groups of individuals spanning different
backgrounds and experiences. To simply pick out a single
influential individual would be an injustice to the many groups
of people who have contributed towards the person that
I am today. From my parents, who taught me the power of
education, to my grandparents, who taught me the importance
of humility and respect. And, the various mentors in my life,
who showed me the fruits of hard work and dedication and
have given me access to opportunities (such as the one I have
been afforded by the Flanagan & Gerard family), to my siblings,
who have always been supportive in all my endeavours.

Tshilidzi and our own Jason Nel, who is responsible for Flanagan
& Gerard’s marketing, worked on a cartoon for the Thavhani Mall
opening. It was released a week before the opening and has
been viewed by over 117 000 people since.
The Las Vendas Comics Thavhani Mall cartoon not only
celebrated the exciting opening of this mall, but also opened up
exciting new opportunities for Tshilidzi.
Thavhani Mall and Las Vendas Comics are now working on more
projects together. Tshilidzi has quickly become a proud Thavhani
Mall ambassador and will be creating three adverts for Thavhani
Mall in 2018. The latest one features the mall’s tasty new tenants
RocoMamas, Burger King, and KFC.

A YOUNG TALENT TAKES AN INCREDIBLE
JOURNEY WITH THAVHANI MALL AND INCREDIBLE Tshilidzi’s resourcefulness in approaching Thavhani Mall has also
resulted in new opportunities.
CONNECTION

The young man behind Las Vendas Comics spent a week with
the Incredible Connection digital department, learning the ropes
from experienced digital designers.
Incredible Connection says that Tshilidzi showed a strong
willingness to learn and brought an air of excitement to the
department on a daily basis. He was also exposed to business
dynamics such as meeting deadlines, having specific briefs,
changes to his work, and working in a team.
Mr T, as he is fondly known to the Flanagan & Gerard team,
stayed with Jason and his family for two nights while he was
in Joburg. This was his second visit to the city and it saw him
play his first ever game of darts – he proved to be a natural. He
also enjoyed socialising, including joining a braai with Flanagan &
Gerard’s asset manager Lloyd Bentz and his family.

The co-owners of the mall - Vukile Property Fund, Thavhani
Property Investments, and Flanagan & Gerard - partnered with
Incredible Connection and together arranged for Tshilidzi to join
the Incredible Connection marketing team at their Johannesburg
head office in the first week of April 2018.
Tshilidzi had featured Incredible Connection’s Thohoyandou
store in one of his Thavhani Mall comics and, in the spirit of
Living Connected, Incredible Connection rewarded Tshilidzi’s
hard work and perseverance with an internship.

Aspiring young creative talent Tshilidzi Respect Mulaudzi, also
known as Las Vendas Comics, is 22-year-old Limpopo resident
who is building his dream with his very own comic strip.
The young man from Venda first approached the Thavhani Mall
co-owners via the Flanagan & Gerard YouTube page in 2017 and
proposed creating a cartoon for Thavhani Mall. Recognising his
talent, we thought this was a great idea.
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Flanagan & Gerard and the Thavhani Mall co-owners helped
Tshilidzi to take up his internship opportunity by sponsoring this
travels and accommodation in Jozi.
Incredible Connection welcomed the ambitious young intern to
their offices in Sandton where he was able to learn about brand
management and marketing and access important lessons and
skills to apply to his own business.
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PORTFOLIO OVERVIEW
KEY INFORMATION ACROSS THE PORTFOLIO
*Excluding Makro Vaal

NUMBER OF SHOPPING CENTRES

8*

TOTAL GLA

452 726m²*

TOTAL NUMBER OF STORES

1254

PERMANENT NEW JOBS CREATED IN 2017

5 548

LOCAL JOBS CREATED IN 2017

4 398 (79%)

AVERAGE SPEND PER HEAD

R197.88

ANNUAL TRADING DENSITY

R26 949/m²

TOTAL ANNUAL VISITORS

58 031 589*

LIMPOPO
Thavhani Mall

MPUMALANGA
GAUTENG

KZN
MONTHLY AVERAGE FOOT COUNT*
*Excluding Makro Vaal
VAAL MALL

714 362

HIGHVELD MALL

623 618

MIDDELBURG MALL

608 774

MALL OF THE NORTH

723 730

SPRINGS MALL

468 826

MIDDELBURG MALL

THAVHANI MALL

722 543

MALL OF THE NORTH

BALLITO JUNCTION

976 053

MORNINGSIDE

299 119

TOTAL AVERAGE

642 128

MONTHLY AVERAGE SPEND PER HEAD*
*Excluding Makro Vaal

VAAL MALL
HIGHVELD MALL

R245
R215
R248

SPRINGS MALL
THAVHANI MALL

R173
R133

BALLITO JUNCTION

R165

MORNINGSIDE

R166

TOTAL AVERAGE

CONTENT

R238

R198
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THE TEAM
CHAIRMEN
PETER GERARD
PATRICK FLANAGAN

MANAGING DIRECTOR
PAUL GERARD

FINANCIAL
DEPARTMENT
KARYN SOUTHGATE
JOANNE JOHNSON

DEVELOPMENT
ELSJE BODENSTEIN
JOSUA BOTHA
GARETH SANDERS
ANDREW RUSSELL
NKATEKO KHOZA

LEASE
ADMINISTRATION
DOMINIQUE SCHEEL

LEASING
CHRISTOPHER TEAGUE
KAREN PENNINGTON

ASSET
MANAGERS
NELIA TEIXEIRA-SCOTT
JOHN ROWBERRY
LLOYD BENTZ
JONATHAN SHUTTE
JOHN HOLLEY

MARKETING
JASON NEL
DOMINIQUE SCHEEL

OFFICE ASSISTANT
DAPHNE SEBOLA

CONTENT
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OUR TEAM REPRESENTS
BREAKING RECORDS AND SA CHAMPS

ONE MAN, ONE MOTORBIKE, AND ONE AMAZING
WORLD RECORD
Flanagan & Gerard’s own Andrew Thabo Russell has broken the
world record for the fastest time travelled between Cairo and
Cape Town on a motorbike.
Andrew completed the gruelling 11 000km ride in 7 days, 18 hours
and 52 minutes – on this third record attempt - demolishing the
former world record by over five days. The previous record of
13 days 23 hours was set by Swiss endurance rider Urs “Grizzly”
Pedraita in 2016.
Andrew puts his much faster Cape to Cairo time down to a
few factors including the new land border between Egypt and
Sudan, which cuts out a slow ferry ride up Lake Nasser. Improving
road conditions enable riders to use bigger, faster bikes, with
Andrew setting the new record riding his KTM 1190 Adventure
R motorbike.
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As a result of these
improvements, record times
have fallen sharply in recent
years, from 20 days to 18,
13 and now just over seven
days.

Does this mean that
Andrew’s record is likely
to be broken? Andrew
believes it will, but that
there will have to be a
fair bit of luck involved.
“There are so many factors
to consider and things that can go wrong when covering 11
000kms through Africa that fast, especially at night.”

the night to help him fix the bike. “They were brilliant. They
used techniques that won’t be found in any manual. But, some
things just can’t be fixed without new parts.”
Andrew’s final effort started in Cairo on 2 January 2018; a fairly
clean run that saw him arrive safely at his destination in Cape
Town in record-breaking time on 9 January 2018.
With a love for all things off track, Andrew has completed
motorbike adventures across some of Africa’s most beautiful
and challenging terrain. Asked how he manages to fit adventures
into a career in property development, he says that having
a supportive professional setting helps: “Flanagan & Gerard
encourages pursuits outside our professional lives, as it
broadens one’s mindset and certainly aids personal growth.”

No one knows this better than Andrew who had to overcome
his own fair share of obstacles before setting the record.
His first attempt in 2015 ended after 6 500kms, just over halfway,
when his passport was stolen at the border between Ethiopia
and Kenya.
Andrew’s second run in December 2017, was cut short after
only 2 000kms, with a broken chain in the middle of the Nubian
desert, which caused catastrophic gearbox damage. “I had to
hitch-hike with a 240kg immobile bike for five days and get
it back to Cairo on trucks. It was very draining but full of rich
human experiences,” he says. “Truck drivers fed me every
night, refusing any form of compensation. This happened in
countless ways throughout the trip”. A Sudanese biker gang
arrived at one of Andrew’s breakdown points, working through
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CHRIS TEAGUE SWOOPS IN TO
COMPETE WITH THE BEST
ability to control the canopy and fly
accurately. This makes it one of the
most exhilarating sporting codes
to watch, especially as the skilled
pilots swoop down to show their
form just inches above a pond –
which is a somewhat safer surface
than the hard ground.
Chris has trained hard for this
international event which attracts
over 100 competitors from 24
countries. The championships
are organised by The Fédération
Aéronautique Internationale (FAI),
also known as the World Air Sports
Federation, which is the world
governing body for air sports and
for certifying world aviation and
space records.

SA’S NATIONAL CANOPY PILOTING CHAMPION
AND DIRECTOR AT FLANAGAN & GERARD, CHRIS
TEAGUE, IS HEADING OFF TO THE FAI CANOPY
PILOTING WORLD CHAMPIONSHIPS IN WROCLAW,
POLAND, IN JULY 2018
So, “what is canopy piloting?” you ask. Well, it’s a spectacular
form of skydiving that combines precision and speed – think
smaller, high-performance parachutes landing super-fast,
accurately, and from far distances, over a specially designed
course. There are three competitive categories during the
competitions: speed, distance and accuracy. Ultimately, it’s all
about the landing. It is a challenge that tests a parachutist’s

CONTENT

Chris previously scooped a bronze medal in the distance event at
the world championships and now he hopes to beat this personal
best this time around. And, his journey to the event paints a
confident picture. Earlier this year, Chris placed second overall at
the Australian National Championships, behind the current World
Champion. Then, he earned the title of South African National
Champion for the 10th year in a row.
So, all the preparation is in place for another great performance
from Chris, and the best wishes of the Flanagan & Gerard team are
with him as he takes on this exciting challenge.

AT TIME OF PRINT CHRIS ACHIEVED 16TH AT
THE WORLD CHAMPS IN POLAND IN JULY
2018
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SPOTLIGHT ON THE YEAR
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CONTACT US
Flanagan & Gerard Offices
Morningside Shopping Centre
Corner Rivonia & Outspan Roads
Morningside Sandton
Gauteng
P O Box 350 Rivonia 2128
South Africa
010 590 4867
www.fgprop.com
Disclaimer: Whilst every effort has been made to ensure accuracy at the time of print, the information presented in this 2018 review may be subject to change. The
representation of this 2018 Flanagan & Gerard Annual Review is designed for information purposes only and does not substantiate any agreement resulting from the
use of such document. Some of the information portrayed in this review has been sourced by its relevant demographic study. Errors and omissions to be accepted.
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